
SMS Final Project Part 1:  
Tactic 1: Three Themed Recurring Posts.  

 
Theme 1: Heroes of Richardson Rescue - Volunteer and Donor Spotlights  

General Concept: A weekly recurring series featuring the volunteers, donors, and foster 
families who help make Richardson Rescue’s work possible. Each post includes a photo of the 
person or company, their connection to the rescue, and a short quote and story about why they 
support the mission.  

Why This Will Succeed: This series creates human-centered storytelling, which 
increases emotional engagement and shines a positive light on community members. The 
series also encourages others to volunteer or donate to the rescue.  

How This Supports Goals and Objectives:  
-​ Directly increases volunteer and donor engagement by showing the community 

how they can get involved.  
-​ Demonstrates impact through real stories, motivating others to join.  
-​ Reinforces the rescue’s message that community members play a crucial role in 

Richardson Rescue’s work.  
 
Theme 2: Adoptable Pet Personality Profiles 

General Concept: A weekly feature highlighting one adoptable pet using a 
personality-driven profile. Posts will include important adoptable details like temperament, 
medical needs, ideal home, personality quirks, favorite toys, and photos.  

Why This Will Succeed: This series goes beyond simple photos by giving followers 
emotional context about the animals. The storytelling improves adoption interest and shares, 
which increases visibility for posts. Also, having consistent branding improves the recognizability 
of the Richardson Rescue Content.  

How This Supports Goals and Objectives:  
-​ Increases page activity, which boosts the reach of their posts. 
-​ Encourages people to become fosters or adopt, which counts toward volunteer 

engagement.  
 
Theme 3: Photo Friday - User-Generated Pet Updates 

General Concept: A weekly feature where adopters submit updated photos or videos of 
their Richardson Rescue pets in their new homes. These posts will showcase happy adoption 
outcomes, seasonal photos, and fun milestones.  
Why This Will Succeed: This will generate high engagement because people will love seeing 
their pets being featured. It will also encourage user participation while building a strong sense 
of community around the rescue.  
How This Supports Goals and Objectives:  

-​ Shows donors and volunteers the real-life outcomes of their support.  
-​ Happy success stories will motivate more people to donate, volunteer, foster, or adopt 

because they see the results.  
-​ Encourages ongoing adopter involvement with the rescue, potentially resulting in 

recurring donations.  



Tactic 2: Contest - Help Us Name Our New Litter! 
​ General Concept: When the rescue receives a pregnant dog or a new litter, followers 
will be invited to participate in a community-driven naming contest. Instead of naming specific 
puppies or kittens, followers will vote on a theme for the litter’s names. Staff will then select 
names that fit the theme.  
​ Why This Will Be Successful:  
This type of naming content consistently performs well and drives high engagement. The voting 
encourages large numbers of comments and shares, which will boost visibility. This will also 
allow followers to feel personally connected to the rescue’s work and build excitement for the 
upcoming adoption opportunity.  
​ How This Supports Goals and Objectives:  

-​ Increases engagement through comments, shares, and reactions.  
-​ Strengthens community connection, leading to more donors and volunteers.  
-​ Helps raise awareness about the rescue’s upcoming adoption placements.  

 
Screenshot: 

  
Link: https://help.instagram.com/179379842258600 
 
 
 
 
 

https://help.instagram.com/179379842258600


Rules:  
1.​ No purchase or donation is required to enter.  
2.​ To enter, make sure to follow Richardson Rescue, like the post, and vote on the 

polls.  
3.​ Only submit theme votes, no individual names: Participants may not suggest 

individual names.  
4.​ By submitting an idea, you give us permission to use it.  
5.​ One entry per account: Participants may only vote once; duplicate or spam entries may 

be removed to keep voting fair.  
6.​ The winning theme will be selected by the total votes.  
7.​ This contest does not include a monetary or physical prize: The recognition of 

helping name the new litter is the prize; no prize substitution or cash equivalent is 
available.  

8.​ The winner announcement will be made on Instagram within 10 days of the 
contest closing.  

9.​ Instagram is not involved in the contest and does not sponsor or endorse it: All 
contest details and disclosures follow FTC guidelines.  

10.​Richardson Rescue reserves final approval on the theme for names: Even though 
the theme with the most votes will be announced as the winner, Richardson Rescue has 
the right to make the final decision if a theme becomes unsuitable due to new 
information.  

 
 
 
 
 


