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SITUATIONAL ANALYSIS: CLIENT INTRO

• Non-profit animal rescue in York, SC

• Focus: Saving the homeless and abandoned pets
• Medical Care

• Shelter 

• Adoption

• High impact with low online visibility 

• Needs: 
• Stronger branding 

• Better engagement 

• More volunteers and donors



SITUATIONAL ANALYSIS: SOCIAL MEDIA 
OVERVIEW

• Social Media Overview:
• Platform Presence: 

• Facebook

• Instagram

• X 

• YouTube

• Current Use of Social Media 

• Needs and Thank You’s

• Animal Updates

• Adoption Announcements

https://www.facebook.com/Richardsonrescue
https://www.instagram.com/richardson.rescue/?hl=en
https://x.com/petrescue10
https://www.youtube.com/@richardsonrescue3978


SITUATIONAL 
ANALYSIS: 
PLATFORM

• Social Media Example:
• Instagram

• 1,441 Followers 

• Historically posted once 
every week or so.

• Has been inactive since 2020. 

• 0.36%

• Showing available animals 



AUDIENCE, GOALS AND OBJECTIVES

• Audience: 
• Local Community

• Potential Volunteers and Donors  

• Goal: Increase community engagement and support to help more animals find permanent homes

• Objectives: 
• Increase average post engagement by 50% over the next six months

• Boost volunteer and donor engagement by 30% within six months.

• Tactics: 
• Posting Plan 

• Contest 



THEME 1:HEROES 
OF RICHARDSON 

RESCUE

• Weekly spotlight featuring a 
volunteer, donor, or foster with a 
photo, quote, and story of their 
impact.

• Uses human-centered storytelling 
to strengthen emotional 
engagement and community 
pride. 

• Encourages more volunteering 
and donations by providing 
positive visibility for those 
featured and showing real people 
making a difference. 

Meet Meryl, one of our 
incredible foster volunteers. 
This year alone, Meryl has 
fostered 12 cats, helping 
neonatal kittens grow strong 
and giving shy adult cats a safe 
place to open up. Her love, 
patience, and dedication help 
lives every single week. 

Fosters like Meryl make our 
rescue possible, and we are 
always looking for more caring 
people to join our foster team. 

Interested in fostering? DM us 
or visit 
richardsonrescue.org/foster to 
get started. 

#RichardsonRescue 
#Fosterhero #adopt 
#CatFoster #SCResuce

https://www.canva.com/design/DAG6x1w1R2g/C_b5ckfBK0iVk3J1E_snfA/edit?ui=e30


THEME 2: 
ADOPTABLE PET 

PROFILES

• Weekly spotlight post featuring 
an adoptable pet with 
information like personality 
traits, needs, and photos. 

• Builds emotional connection 
through storytelling, and boosts 
shares, engagement, and 
adoption interests. 

• Increases visibility and post 
engagement by driving higher 
interaction rates. 

Meet Fergie! She’s a quiet girl who needs a calm home, cozy blankets, and someone patient who 
can let her bloom. Once she trusts you, she’ll be a loving companion who follows you from room 
to room. 

If you are looking for a sweet, low-key pet, Fergie may be your perfect match! 

#RescueCat #RichardsonRescue #SCRescue #Adopt

https://www.canva.com/design/DAG6xiS5eeQ/-7nO-cDNxFxu4qKBsRCsOQ/edit?ui=e30


THEME 3: 
PHOTO FRIDAY

- Weekly photos/videos featuring 
pets in their forever homes, 
shared by Richardson Rescue. 

- Leverages UGC, which naturally 
boosts engagement, visibility, and 
community connection. 

- Showcases the impact of 
volunteer/donor support and 
increases motivation to foster, 
adopt, or give. 

Happy #PhotoFriday! Today, we are 
celebrating Dolly, a Richardson 
Rescue alum who has found her 
forever home! From long walks to 
snuggling up on the couch, she is 
living her best life with her forever 
family, the Johnsons! 

Want to see your adopted RR pet 
featured next week? DM us your 
favorite photos or videos and tell us 
how your pet is doing. We love 
hearing the updates!

Your stories help inspire more 
adopters, fosters, volunteers, and 
donors, which helps more pets find 
their forever homes! Thank you for 
being part of the Richardson Rescue 
family

#PhotoFriday #HappyTails 
#RichardsonRescue #Adpot 
#SCResuce #ForeverHome

https://www.canva.com/design/DAG6x7pCSJY/7QoXr58xS6Coz7uY9ob9zQ/edit?ui=e30


CONTEST

• Followers vote on a theme for naming an upcoming litter

• Welcomes new animals in a fun and community-focused way

• Richardson Rescue staff selects the final names with the theme 

• Instagram 

• Rules:

• 1. No purchase or donation is required to enter. 

• 2. To enter, make sure to follow Richardson Rescue, like the post, and vote on the polls. 

• 3. Only submit theme votes, no individual names: Participants may not suggest individual 
names. 

• 4. By submitting an idea, you give us permission to use it. 

• 5. One entry per account.

https://help.instagram.com/179379842258600


CONTEST

• Rules:
• 6.  The winning theme will be selected by the total votes

• 7. This contest does not include a monetary or physical prize

• 8.  The winner announcement will be made on Instagram within 10 days of the contest 
closing

• 9. Instagram is not involved in the contest and does not sponsor or endorse it

• 10. Richardson Rescue reserves final approval on the theme for names



CONTEST 
PROMOTIONAL 

POST

We’re welcoming a new rescue litter, and we’d love 
your help choosing their names. 

Instead of picking individual names, you’ll vote on 
themes for the names. Our staff will then choose 
names from the winning theme. 

Your votes, comments, and shares help boost 
visibility for these pups and support our mission.

Want to help? Stay tuned for the theme options and 
instructions on how to submit your vote!

#RichardsonRescue #NameOurLitter 
#RescuePuppies #SCRescue #PuppyLove 
#CommunityContest #Adopt

https://www.canva.com/design/DAG6xqkT4h4/pnd5R6XRUGgeokRY4DC0ow/edit


CONTEST PROMOTIONAL INSTAGRAM 
STORY

https://www.canva.com/design/DAG6wkTZsYo/KkfEAgZvZNW02UP9unuUPQ/edit


CALENDAR

• January 3rd – Post Theme 3 - Photo Friday, UCG Pet 
Update 

• January 5th - Contest Teaser Post 

• January 7th – Post Theme 1 –Volunteer/Donor 
Spotlight 

• January 9th – Poste Theme 2 – Adoptable Pet Profile

• January 10th – Photo Friday

• January 13th – Post Theme 1

• January 15th – Post Contest Instagram stories 

• January 17th – Post Theme 3

• January 19th – Post Theme 2

• January 20th – Post Theme 1

• January 21st – Post story polls with naming themes 
for voting 

• January 24th – Post Theme 3 

• January 26th – Post Theme 2

• January 31st – Announce winning theme and names of 
new litter. 

• *All posts will be posted at noon EST on the day listed*



EVALUATION

• Tactic 1 – Weekly Themed Posts 
• Average Engagement Rate 

• Conversation Rate

• Tactic 2 – Naming Contest
Amplification Rate

• Post Reach Percentage 

• Baseline 

• Instagram: Less than 1,500 followers 

• Low posting frequency + low engagement baseline 

• No previous contests/recurring series


