RECOGNIZING THE PEOPLE BEHIND THE
MISSION: COMMUNICATION IN

NONPROFIT WORK

Mary Kathryn Chandler




ORGANIZATION

Meals on Wheels Greenville
Mission: Deliver meals and support to homebound individuals
Role: Marketing intern

Focus:Volunteer communication
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KEY EXPERIENCE

Volunteer Appreciation Month
Created appreciation content
Audience: Diverse volunteer groups

Goals:

* Meaningful recognition
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Providing meals and connection
would not be possible without

Your Voice Matters
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NACE COMPETENCY: COMMUNICATION

Adapting tone for different audiences
Writing for engagement

Purpose-driven messaging




NACE COMPETENCY: CRITICAL
THINKING

Multiple audiences and platforms
Volunteers and clients
Respectful representation

Communication has impact




COMMUNICATION IN PRACTICE

Public messaging
Mailchimp + Branding

Audience engagement

Practical use of theories

Framing Theory

Communication Accommodation Theory




REFLECTION

Communication builds connection
Volunteers make the mission possible
Intentional messaging leads to real impact

Future: Audience-focused communication
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